#SHAREYOURCAMPAIGN

Use these sample social media posts to help share the word about the work your organization is doing to support United Way!

o [YOUR COMPANY NAME] has raised [INSERT DOLLAR AMOUNT] in
our 2020 @UnitedWayMissoula campaign! Thank you to all our
employees who are giving back to the Missoula community. Together
we #LiveUnited.

o This week, we start supporting @UnitedWayMissoula with our 2020
campaign. It takes all of us giving what we can to support our Missoula
community in need. Together we can #LiveUnited.

e We proudly support @UnitedWayMissoula in the fight for health,
education, and financial stability of all Missoulians. Together we can
#LiveUnited.

Tips & Tricks for Social Media
o Get visual: Use pictures or video of your employees and coworkers to tell why they support United Way of Missoula County.

o Tag, we're it: Make sure to use United Way hashtags and tag United Way of Missoula County so we can share the progress of
your campaign!

o Utilize United Way Worldwide videos, photos, blog content and stories to help showcase your company.




What is the subject of
your communication?

How are you planning on sharing your organization’s campaign?
With your campaign team, fill in the chart below to create a Campaign Communications Plan.

What form will this How often will you send Who on your campaign What is your deadline for

communication be? (i.e. out this type of

social media, email, written communication?
letter)

committee will be responsible  sending this communication
for sending it out? out?




